
Power of information
To drive performance



Introduction
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Wine Services

Market intelligence agency, expert and 
world leader in wine market data.

In a complex and evolving ecosystem, we 
offer a clear and comprehensive view of the 
markets.

Tailor-made support for wine, champagne 
and spirits houses and wine organisations.

Decisions based on reliable data: 
opportunities, performance, sales 
optimization.
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Your complete tool and our expert advice to help you improve your performance

Identify the territories where you need to focus your 
commercial efforts

Target the locations where your brand needs to be 
distributed

Find out your competitors’ position

Control your prices and vintages

Monitor your media presence (digital and paper press) and 
tasting notes

Compile sales statistics for your wine dealers and importers
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Our promises

Certifications
and Data Security

Personnalisation
and Support

Commitment to Quality 
and Reliability
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Our clients

We work with more than 250 wine and champagne houses every year .
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Our objective: optimise your sales strategy 

What is my performance? Where are my wines and those of my competitors?

What visibility do I have in the press?

What are the prices for each vintage?

What sales do my traders and importers make?

Wine Services can help you base your decisions on re l iable ,  objective  data from the f ie ld.
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Scope

2010 date of creation 
of Wine Services

250 customers, 40% of which are 
exported and 18 employees

15 years of experience in the wine and 
champagne industry

Key figures

Global  coverage  and real-t ime data

10 million unique data items 
processed annually

Coverage of

90 Cities in 25 countries on 
every distribution networks

Real-time reports for digitalized 
points of sale, ensuring that data is 
relevant and up to date.

Qualif ied and valuable  information

26 450 restaurants

4 250 wine shops (independents, chains and e-
commerce)

9 500 importators et distributors

43 200 media sources

10 market ambassadors

150 000 wines
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France

United Kingdom

Canada

San Francisco
Los Angeles

Las Vegas

Texas

Flor ida

Brazi l

I l l inois

Boston

New York

Spain

United Arab Emirates

Austral ia

London

Belgium

Germany

Switzer land

Italy

Pays-Bas

Singapore

Thaï land

Shanghai

Taïwan

Japan

Macao Hong Kong

South Korea

Beij ing

Scandinavia

P a r i s

B o rd e a u x

A l pe s

Cô t e  d ’ A z u r

Worldwide coverage: 33 markets and 90 cities
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Germany
(Germany)

549 restaurants surveyed

64 wine shops surveyed

AUSTRALIA
(Australia)

213 restaurants surveyed

BELGIUM
(Belgium)

195 restaurants surveyed

47 wine shops surveyed

CANADA
(Vancouver, Toronto, Montreal, Calgary, Quebec)

327 restaurants surveyed

CHINA
(Hong Kong, Taiwan, Shanghai, Beijing)

650 restaurants surveyed

133 wine shops surveyed

SOUTH KOREA
(South Korea)

105 restaurants surveyed

UNITED ARAB EMIRATES
(Dubaï)

105 restaurants surveyed

SPAIN
(Barcelona, Madrid)

191 restaurants surveyed

UNITED STATES 
(New York, San Francisco, Los Angeles, Florida, Illinois, Texas, 
Boston, Las Vegas)

2 289 restaurants surveyed

517 wine shops surveyed

FRANCE
(Paris, Bordeaux, Alpes, Riviera, Others)

1 262 restaurants surveyed

140 wine shops surveyed

ITALY
(Italy)

475 restaurants surveyed

JAPAN
(Tokyo)

208 restaurants surveyed

60 wine shops surveyed

MALAYSIA
(Singapore)

271 restaurants surveyed

45 wine shops surveyed

United Kingdom
(London, UK)

502 restaurants surveyed

71 wine shops surveyed

SCANDINAVIA
(Sweden, Finland, Norway, Denmark)

454 restaurants surveyed

SWITZERLAND
(Switzerland)

423 restaurants surveyed

56 wine shops surveyed

Worldwide coverage: 33 markets and 90 cities
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A multi-circuit approach

We col lect  wine  form over  10 000 
restaurants,  1  250 wine  shop
et 150 e-commerces. Restaurants

E-commerce

Wine shops

Auction houses
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Our selection and collection methods

Wine list collection method Wine merchant offers collection method

Selection method for restaurant Selection method for wine merchants Selection method for e-commerce

E-commerce collection method
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What is my performance? Where are my wines and those of my competitors?

The facts

Complex management of visibility and monitoring of 
markets and competition.

Thanks to Wine Services:

The solution

Complete analysis via our business intelligence 
platform, for optimum management of your global 
distribution.

Advantages:
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What are the prices for each vintage?

The challenge is to maintain price consistency across 
different markets and distribution channels. 

Allows you to compare your prices across different 
markets and distribution channels + put them into 
perspective with those of your competitors.

The facts

Thanks to Wine Services:

The solution

Advantages:



14

What visibility do I have in the press?

Diversity of media channels, rapid development of 
trends, management of a massive volume of 
articles.Varied information: diverse sources and media 
quality, online opinions, evolving regulations, etc.

Global monitoring of digital and print media 
worldwide, for comprehensive and relevant coverage.

The facts

Thanks to Wine Services:

The solution

Advantages:
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What sales do my traders and importers make?

Data exchange between merchants and estates has 
often been informal, unstructured and insecure.

A collaborative business intelligence service designed 
to optimise and secure the exchange of data between 
these two key players.

The facts

Thanks to Wine Services:

The solution

Advantages:
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Consultancy and personalised studies

Market Research

Business Model

Market Strategy

Media monitoring



Our history and evolution

Created in 2010, an alliance of passionate 
wine lovers and marketing specialists.

8 March 2022: A New Age, Caroline Meesemaecker
becomes Associate Chairman.

2022: major 
transformation: 
technological revolution for 
a bold strategy.

2023: major innovations

Introduction of OCR at the end of 2023 for the 
digitisation of wine lists. Optimisation of processing 
time thanks to optical character recognition, 
reducing reliance on manual input.

‘Flow’ in Restaurants: continuous monitoring in 10 markets 
with real-time online wine list readings. Expansion to 15 
key markets to enhance customer service.

Spirit : Distribution audit in 
5 Asian markets (Whiskies, 
Cognac).

October 2024: 
creation of a Business 
Unit dedicated to 
spirits.
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Over the years, we have expanded beyond Bordeaux to serve 
250 estates worldwide.
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Our team

Between passion 
and expertise

18 expert employees: a team united by a shared 
passion for the world of wine.

Diverse talents: technical expertise, in-depth 
knowledge of the market, and oenological 
sensibility.

Unique contribution: each member brings his or 
her own expertise, enriching our global vision of 
the wine industry.

Our common goal: to help our partners excel in 
a competitive market.
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For further information ...

Discover  our  case studies on our  website
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