OUR TOP 10!

What we take away {rom
this 2025 edition: 3
intense days In 10 key
points.
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1. A record edition! \\ )
FFor Wine Paris with 52,600 visitors Wine Services
and for Wine Services > nearly 9o

appointments in 3 days.
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2. An exciting conference! \\ >
On dry white wines in restaurants
for The Voice of the Industry in
partnership with EY.

Podcast available soon.

Wine Services
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3. An Inspiring talk! \\ S
With La Wine Tech on “CSR as an
export lever”.

Replay coming soon.

Wine Services
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4. A team more motivated than ever! \\ >
Congratulations Hugo, Caroline, Alexia
& Clément for their continuous
enerey.

Wine Services



5.Even more press coverage!

VINE PZ£

Thank yvou @La Revue du Vin de
rance and @The Daily for these

ublications.
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The Daily
WINE PARIS

Hall 72
Stand B 067

WHERE BUSINESS
MEETS OPPORTUNITY

SHAPING THE FUTURE OF THE
AND SPIRITS WGRLD WINE

BUILDING
CONNECTIONS

STRENGTHENING
PARTNERSHIPS

AT WINE PARIS.
2025

German
Garfin|

DISCOVER
DIVIN, THE
SPIRIT OFF
MOLDOVA,
AT WINE
PARIS 2025

Wine Services

Wine Services: Optimismg wm‘s

and spirits distribution throug

actionable market insights

nd spirits intelligence I.{"irm, Wine
i bles brands to better track their performance,

::;;::i:: ?j?;ri;jliﬂn, and anticipate market trends. Wine

Paris 2025 attendees can get a taste of 'President anld
CEO Caroline Meesemaecker's expertise at today's

conference..

A leading global wine a

In an increasingly competitive
environment, wine and spirits
houses must refine their strategies
to stand out. Access to reliable and
actionable data has become a crucial
laver for managing distribution and
optimising market positioning on
an international scale, That's where
Wine Services comes in, providing
brands with the ability to make
strategic, data-driven decisions. For
the past 14 years Wine Services has
supported over 200 iconic wine and

in digitalised markets. Additionall
the firm performs a competitiy
Champagne houses, and it is new  pricing analysis, assessing brar

penetration rates, market-specif
price comparisons, and consumpti
As part of its comprehensive ftrends. Wine Services also identifi
approach, Wine Services uses global  brands' growth oppaortunitie
distribution mapping to identify spotting key markets and hig
premium sales points, as well as  potential sales points to acceler:
real-time tracking of brand presence  their development =

extending into the spirits sector,
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6.The off
Memorable tastings of incredible
wines at the show and during
dinners.

Wine Services
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7. Stimulating exchanges!
Reunions with our customers,
enriching meetings with potential
partners and new collaborations under
consideration with interprofessions.

Wine Services

SHAMBO

¢ & ATELIER

HARE A SPLASH wine <o ‘
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8 A white paper co-written with WineTech \\ S
Data is emerging not just as a tool, but as an
essential strategic lever. It is also emerging
as a new “fuel” for innovative solutions and
decision-making tools. Available soon.

Wine Services
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9. An international show with 54 countries \\ 2
represented!

At Wine Services, our customers come
from 10 different countries, a golden
opportunity to meet them again and
present their personalized annual reviews.

Wine Services
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10. Spirits in the spotlight!
With 300 producers present, the V&S
News Spirits of the Year Award and the
launch of our spirits offer!

Wine Services



