
NEW PRODUCT 

Total US on-trade visibility —> across 50,000+ restaurants
A strategic breakthrough for U.S. market intelligence



A strategic breakthrough 
for U.S. market intelligence

New data process

New analytics engine

Expanded coverage (x 18)
New approach
Focus US + ALL On-premise



New approach tool
Focus US + On-premise

Example view: Most widely 
distributed wine brands in 
Ohio restaurants



New product dedicated to the US – top 20 
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Expanding our expertise to support 
the Spirits industry

15 years of experience in collecting 
and analyzing data on wines & 
champagnes

Spirit Services monitors the global distribution and media presence of spirits brands.

Our mission is to equip Spirits Houses with reliable, field-based data to manage and grow their brands more effectively.

By collecting and analyzing spirits and cocktail menus from restaurants, hotels, wine shops, nightclubs, and high-end 
bars, Spirit Services reveals how brands perform in the market — in terms of visibility, pricing, positioning, and more.

We deliver:
• Annual reports on pricing, distribution, market share, and penetration
• A subscription-based SaaS platform offering actionable market intelligence for spirits brands

Following a successful pilot in 10 markets, we are now scaling our expertise to help 
Spirits industry players, as high-value insights are becoming key to both strategic and 

operational decisions.

“We're delighted to have a tool that allows us to measure our 
penetration rate on a universe of leading & iconic accounts, which is 

often difficult to track.”

Paul - Global Prestige Performance Lead at Pernod Ricard



The subscr ipt ion  gives access to our  continuous market  inte l l igence platform, dai ly  reports ,  market  notebooks and annual  reports .
Unl imited access to the platform for  a  contractual  per iod of  24 months For  1  brand and 5 competitors .

New product dedicated to the US – EARLY BIRD OFFER
All U.S. on-trade data is integrated in real time and viewable in the same intuitive dashboard

US On-premise
For global brands aiming to 
dominate the U.S. on-trade

$20 000/ year 
$10 000/year

• 50% discount, i.e. $10,000 instead of $20,000
• 3 months free to take full advantage of the rise in data
• Payable in September 2025

The only condition is that you must approve the quote 
before June 30, with a single invoice.



Experts obsessed with your success

Passion + data = actionable 
intelligence

18 expert employees: a team united by a shared 
passion for the world of wine.

Diverse talents: technical expertise, in-depth 
knowledge of the market, and oenological 
sensibility.

Unique contribution: each member brings his or 
her own expertise, enriching our global vision of 
the wine industry.

Our common goal: to help our partners excel in 
a competitive market.



Let’s go on the platform !
Thank you

Click here to schedule an appointment

https://meetings-eu1.hubspot.com/meetings/caroline-meesemaecker
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